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The Victoria’s Secret runway show returned
after a six-year hiatus tonight, and you couldn’t
swing a Push Up Shine Strap Bra without
hitting a supermodel. After a fashion month
that was comparatively light on blockbuster
casting moments, the marquee names just kept
on coming at Brooklyn Navy Yard: the Hadid

sisters , Anok Yai, Imaan Hammam, and He

Cong repped the current crop of It Girls, while
OG Angels, including Alessandra Ambrosio,
Doutzen Kroes and Behati Prinsloo strapped on

their wings once more.

Victoria’s

In this respect, the show looked different. In
others, it was the same sequined, feather-
strewn spectacle fans will remember from its

heyday.

The most unexpected casting coup? None
other than Kate Moss, who made her debut on
the Victoria’s Secret runway tonight at the age
of 50. She was joined by Carla Bruni (56), Tyra
Banks (50), and Eva Herzigova (51) as the
lingerie brand endeavors to make good on its
pledge to present a more diverse and inclusive
vision. Evidently, it’s a welcome shift: some of
the biggest cheers of the night were reserved
for Paloma Elsesser—still one of only a handful
of curve models who are mainstays on the
Fashion Week runway—Ashley Graham, and

the trans model Alex Consani.

WWW.VOZgUE.Com



https://www.vogue.com/article/inside-the-2024-victorias-secret-fashion-show
https://www.vogue.com/article/bella-gigi-hadid-victorias-secret-fashion-show-return
https://www.vogue.com/article/bella-gigi-hadid-victorias-secret-fashion-show-return

LEW 2024

In tandem with Navaratri and Durga Puja, a different festivity unfolded in Delhi: the latest
edition of Lakm@ Fashion Week (LFW) in partnership with the Fashion Design Council of India
(FDCI).

Hosted between October 9 and 13 across The Grand hotel in Delhi and a few off-site venues
such as The Imperial hotel and a colonial building in Barakhamba, this edition of LFW —
which will celebrate its silver jubilee next year — presented collections from over 45
designers, plus student shows and retail brand presentations from Marks & Spencer and
Kalki.

Additionally, the calendar included the R|Elan Circular Design Challenge (CDC), an annual
competition organised in partnership with the UN in India; this year saw seven finalists,
including three international labels, compete for the prize money and a change to showcase

their collection on the runway in the next season.

www.lakmefashionweek.com



https://wwd.com/fashion-news/fashion-features/lakme-fashion-week-gudda-ones-to-watch-1236687115/

KYLIE JENNER




PARIS FASHIONA

Key pieces featured playful motifs
inspired by classic characters, such
as Mickey Mouse and Cinderella,
reimagined in a contemporary
context. The use of color was vibrant,
with striking contrasts that drew the
eye, while textures ranged from
luxurious silks to modern materials,
creating a dynamic visual experience.

The presentation itself was a
theatrical spectacle, with models
walking a meticulously designed
runway that evoked a sense of
nostalgia and modernity. Music from
beloved Disney films accompanied
the show, enhancing the whimsical
atmosphere.

Accessories played a significant role,
with statement pieces like oversized
bags and unique footwear that
echoed Disney themes, yet
maintained a chic, avant-garde edge.

WEER

At Paris Fashion Week, Coperni
collaborated with Disney to
showcase a unique collection
that merged high fashion with
iconic Disney elements. The
collection featured innovative
designs that highlighted both
brands’ creativity, incorporating
playful motifs and signature
styles. The runway presentation
emphasized modern aesthetics
while paying homage to classic
Disney characters, creating a
whimsical yet sophisticated
vibe. This collaboration drew
significant attention for its bold
concepts and artistic
storytelling, appealing to
fashion enthusiasts and Disney

fans alike.

WWW.WWD.COM


https://wwd.com/pop-culture/celebrity-news/kylie-jenner-coperni-spring-2025-disneyland-paris-show-miv-1236688573/
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urg:
y Puja saree looks:Style tips
| for a glamorous festive vibe

T0G HETWD!

Transforming a simple
shower a refres! e

explone how lavender and
almond oil each bring
unique benefits to
vate your shower ex-

urga Puja, one of the grandest fes-
aals in I||din. Ba tLh'hmliun of
d

ton or silk saree with ared border, pairing
it with a traditional red bindi, gold jhum-
has, and hnngi This classic look L-xudm

3. Kanjeevaram Sarees for a Regal Look
For those seeking opulenc I.' B«ﬂ Tywood

Jewelry and soft
e the ensemble for a more suhtll‘ yet

divas like Rekha have made il

chegunee while staying true
itk Gl

L
look. Drawinginspiration from Bollywood
stars can help you achieve  perfect blend
of tradition and glamour for Durga Puja
2024. Here are some saree styling \dms

Foomie, Their rich, vibrant
work make them id

5. Bengali Dnape with a Bollywood Tuwist

Banarasi silk sarees are a
favorite for their lnxurious texture and
regal appeal. Stars like Deepika Padu-
kome and Adshwarya Rai Bachehan have
flaunted Banarasi sarees during festive

inspired by your Evorite Bolly

1. The Classic Res! & Wikite Saree

The red and white saree is synonymous
with Durgn Puja. Bollywood icons like Ka-
joland Vidya Balan have often embraced
this timeless combination, paying hemage
tothe festival's Bengali roots. Opt fora cot-

events, i : For D
#a Puja, Choose a bold red, gobd, or groen
Banarasi saree, and pair it with statement
temple jewelry for a royal look. A sleck
bun adorned with jasmine flowers and
bokd kohl-lined eyes can enhance the fes-
tive charm.

create a serel

into a state of cal

wash, lavender helps to
e shower
experience, easing you

i i A L]
saree in hues like deep red, marcon, or
gold, paired heavy gold jewelry, can
make you the star of the celebrations,

4, Pastel Shades for Modern Appeal

If you want te add a contemporary twist
toyour Dunga Puja sarce look, take inspin-
tion from Alia Bhatt and Sonam Kapoor,
whohave beenseen in pastel sarees. A pas-
telsilk or chiffon saree in shades like mint
green, blush pink, or lavender can bring a
fresh, modern vibe to the traditional look.

known forits anti-inflam-
matory properties, mak-
ing it perfect for soothing

with  irritated or sensitive sk

grance sets the tone for
relaxation, while almond
il ensures your skin

Totruly channel the spirit of Durga Puja,
it i Bol-

Iywood actresses lke Rani Mukerji have
popularized this clegant style. Pair it with
red lps, abold bindi, and gold ornaments
for a striking yet graceful look.

Conclusion

This Durga Puja, embrace Bollywood-
inspired saree styles that blend
with modem glamour. From the timeless
red and white saree to opulent Banarasis
and modern pastels, there's a perfect look
for every festive mood.
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cared for, This  ation routine,

your skin satin soft with
gh foaming formula
and enhances your relax-

ing ritual is casy with
right body wash. Blend-
ing bwvencer and almond

perience.
The Power of Lavender
for the Mind and Body

each breath.

Modsturiser

Almond Oil: Nature's

This is why a body wasl
infused with almond oil
not only eleanses butalso

oil creates an e
that net enly pan
your skin but also makes
you feel revitalised. [t
the ideal way to enjoy a
fresh start to your day or
weapitoffwitha touchof
indul

With these ingre
workingin harmon

Admond oil. on the other
hand, works wonders for
the skin, Rich in vitamins
A and E, this w uris-
ing il deeply nourishes,
hydrates, and softens
your skin, leaving it sup-

pampers your skin, giv-
ing it the love it deserves.
Why Lavender and Al-
mond Oil are a Perfect
Duo
When combined, laven-
der and almond oil ereate

everyday shoy
rejuvenation ritual.
Whether you're start-
ing your day or v
down at nigh
provides the perfect touch
of indulgence. For an ul-
timate experience,

Alavender and
oil body wash isn't j
another product on the
shelf; it's a simple yet
powerful taol ta incor-

ing scent an nuunshmx
properties, this combina-
tion is the perfect way to

ety p

nee. better sleep, and even re-
lieve tension headaches,
When used in a body

ple and smooth. But it's

a harmonious balnee of

ITC Vivel Lavender and
Almond Oil Body Wasl

. ensuring that

not just about skin-deep s
beauty—almondeil isalso

wt and nouri bri
Lavender's calming fra-

every shower is an act of
velasation and renewal.

gs these two ingre-
dients together to keep

CITYRART EXPANDS ITS FOOTPRINT WITH AMBITIOUS GROWTH PLANS FOR FESTIVE SEASON

TOG NETWORK enriching its product range. With the  ddiveringan shopping ex-  ¢ffici “joamney. CityRart cxpoct to bein bighest demand dur- ot India, increase our store count, en-
ing of new S ol robust fost . g the fiative seasam? Tanes our produset
CityKart i 25 tlﬂvnrxt heo »w..' i i TVt Cil i inTier  offerings, and
Tier2 and Tier 3cities, aiming for 50%- ingthisperiod.  in Tier 2and Tier 3 cities, and o dothese  customsers expect from CityKart during ibe  2and Tier 3citiesby adopting thesirat-  achieve rev-
60% festive season revenue growth, Committeditoh being the Best Bargain in wiﬁ\'\'aﬁﬁffm Tier l itics? Jestioeseamn? gy of “Global Products, Local Layout.”  enues of INR
wihile ereating S00-600 new jobs. town, Citykart offe i ‘J‘hanrdT’mr Citykart is excitingly offering free gift Dunngﬂm i , we expecta 950-1000
price points (EPP) apparel it L demand for High Fashion  crore by March

1 What are City & harss fo i d 1 for affordable fashionin th Un- hix nne\m’) purchase. Mm winter wear and ethnic attire, reflecting 2025,
mmmmmﬁmdwmwurx‘ ikvmlcn&mmwmeﬂmhvn Hh]nuﬂm“‘ i i ! i Sudbanshy
Dt tosee nes oeationd LW hich, ow el ity Hmbted svadlsbil dp ingwith100re-  th i Agarod,

In the upcoming quarter, Citykart aims  expand during the festive samson, and whatare ity of budget-friendly fashion. coupled  gional creatars to enhance our outreach, Founder,
to bunch25-30 new stores across Uttar— te ransons for this fous? with the changing preferences of value- T0.Wbat are CityKart’s kng-term growth — Chiykart
Pradesh, Bihar, Jharkhand, Assam. and  Weareskipping this i & How does Cityart plan o auldr pla, vt bo: does the omp ticr
Odisha, with new locations broadening Py i C e mext 243 yoars?
its footprint into 15 additional citics. This AT i A Hiowddoes Citybart plan to wse by festioe seson? Cltykart recognizes the significant op-
expansbon will inerease Citykart's pees- the i d demand i g v the shoppi ferve i Citykart quipp sup- ities within existi
ence from TS toover %0 citics and take the  sarson, and o, Lij jobss il h the et t ply chainand logistics chall i i hen i hrough
count of stores to 130 around. Addiion-  creatat? Citykart is leveraging technology toen- lhc Erum- season. Our advanced ware-  astrategy called “City Fortification.” This
ally, Citykart is excited to debutits first — Ci expansion s set tocre-  hance theshopp fence during flities in Haryana support all - initiative includes opening more stores
store in New Delld. atearound S00-600 new jobs, prinarily  festive rush. To ensure a seamlessshop- — our stores across India. By enhancing  in the same cities, expanding into

i it i {1 o logist ilities, we guaraes  neighboring regiors, and enhanc-
HowisCityKi the upern- dhring the hasi ix for AC optimization, Play — timely and uphokd i ithin

g fesifs e bt salt i de  scason, sdditbonal Twill  ablo f ining. Xobin fo high fresh index at the storelevel,  and across state
youmuicipate? e onboarded. ThKinpmch allows us. emsuring anoptimal shopping experience  lines. Our long-

Citykart is gearing up for the festive sea-
san by expanding its store network and

Zoho for recruitment, and Wooqer for

to efficiently dmmnd

while ensuring

sive

for our customers.
9.Which preducts or categories does

thedailyguardian.com

term vision is to
expand through-

Sudhareshu Agarwal -


https://thedailyguardian.com/
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WE ORGANIZED AN
ENRICHING THREE-DAY
TIE AND DYE AND
HANDLOOM WEAVING
WORKSHOP FROM 15TH TO
I7TH OCTOBER 2024,
RUNNING DAILY FROM 10
AM TO 4 PM.

RENOWNED NATIONAL
AWARD WINNER MR.
NARESH SI1JU,
AFFECTIONATELY KNOWN
AS "THE INDIGO MAN,"
LED THE WORKSHOP,
GUIDING STUDENTS
THROUGH THE ENTIRE
PROCESS FROM FABRIC
PREPARATION TO DYEING
AND FINAL FINISHING.

THE SESSION CULMINATED
IN A HANDS-ON
INTRODUCTION TO
HANDLOOM BASICS,
WHERE PARTICIPANTS
ASSEMBLED HANDLOOM
PARTS IN OUR EXHIBITION
GALLERY, FOSTERING A
DEEPER APPRECIATION
FOR THIS TRADITIONAL
CRAFT.
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Contributors
FYBAFD

Simranjeet Channa

Vrinda Nambiar

Vinisha Keni Shradha Sharma CERIELRERETE:1Y

@atharvafashion

WWW.ATHARVAFASHION.COM



https://www.instagram.com/atharvafashion/profilecard/?igsh=Nm44MHJtZHQwbTMy
https://www.atharvafashion.com/academy_courses/inner/graduation.html

Contributors

FYBAFD & SYBAFD

Noorjahan Chaudhary Kirti Pawar

Shruti Yadav Vaijayanti Yadav Payal Prajapati

@atharvafashion
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https://www.instagram.com/atharvafashion/profilecard/?igsh=Nm44MHJtZHQwbTMy
https://www.atharvafashion.com/academy_courses/inner/graduation.html

Nishad Aachal
Assistant CR (FY)

Meet the Team

Vaishnavi Raut Yashvita Joshi Sandeep Yadav

Class Representative (SY) Assistant CR (FY) Assistant CR (SY)

Ms. Bincy Abraham Ms. Himani Prajapati

Mentor / FYBAFD Mentor / SYBAFD

Ms. Falgni Makwana

HOD

@atharvafashion
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https://www.atharvafashion.com/academy_courses/inner/graduation.html
https://www.instagram.com/atharvafashion/profilecard/?igsh=Nm44MHJtZHQwbTMy
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